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Abstract

We dealt with the subject of our research a study under the title of the role of
integrated marketing communications in promoting the services of the Algerian
institution through the field study that gave us the opportunity to get closer to
knowing the importance and effectiveness of the use of integrated marketing
communications in promoting the services of the SETRAM Foundation, by
conducting our research on the sample represented by: The internal audience of
the institution, which consists of 59 individuals, through a questionnaire as a
primary and main tool for collecting information, and two interviews as a
secondary tool to get closer and closer to the information and delve into it.

In our research, we used the descriptive-analytical approach, which shows us the
essential role of integrated marketing communication means and its dimensions
In promoting services in its diversity and multiplicity of means, such as
advertising, personal selling, sales promotion, etc., and how to use it to ensure
that information reaches the customer and The perspective of our study is
represented in the functional constructivism, as it is commensurate with the
nature and purpose of our study and the nature of the hypotheses put forward.

The results obtained through our analysis of the data confirmed to us that
integrated marketing communications enjoy an important position in the
SETRAM Corporation, by relying on it primarily in the process of promoting its
services, and that it achieves customer satisfaction for the acquisition of its
services through the promotion process carried out by the Corporation.

Accordingly, SETRAM Corporation attaches great importance to integrating
integrated marketing communications into its working methods in order to
promote its services and introduce its external audience to it and build a
relationship of friendship, trust and loyalty with its customers, in order to ensure
a leading position in the market and a positive image and a good reputation that
reflects the level of its professionalism, and The extent of its proximity and
attention to its customers, in addition to its reliance on modern technologies to
ensure and provide the best possible service for them .
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