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Abstract: the subject of the study revolves about the digital marketing (E-
mrketing) and it’s impact on the image of the institution. The field study was
conducted on the external audience of YASSIR’s foundation for transport. And
that is to answer the main question which is : « what is the impact of the digital
Marketing (E-Marketing) for the services of YASSIR’s foundation for transport on
the image of the institution? The study aims to know the effect that the digital
marketing has on the image of YASSIR’s foundation for transport. We used the
descriptive analytical approach, by relying on the uses and gratifications theory
and using the questionnaire tool which was distributed electronically. We also
relied on a sample of the external audience of YASSIR’s foundation for transport
which was numbered by 100. The results of the study showed that YASSIR’s
foundation for transport has achieved many positive points that helped it to create
a good mental image among it’s customers, including the offers and priviliges it
provides through electronic adds. And from this we find that digital marketing has

a positive impact on the mental image of YASSIR’s foundation for transport.

Keywords: Digital marketing , mental image , impact , audience.
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