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Abstract:
The whole of what we have touched on about graphic design and

awareness publicity shows us the importance of the practice of renewal in
the method of presenting the advertising message that will influence the
recipient by employing various visual signs such as colors, shapes and
also focusing on the verbal and non-verbal aspect.

The poster is one of the graphic design methods that attracts and
influences all segments of society through its elements and characteristics
that contribute to the poster's success and communicate the message to be
communicated more clearly.

With regard to children, the development of their environmental
awareness will be more effective through the use of educational toys.
Perhaps the most important is the Basel game, which will affect the child
psychologically and practically. If the poster is embodied through an
educational game, the Basel surface will attract it, draw its attention and
affect it simultaneously

Keywords: Graphic design, environmental awareness, poster, child, Basel game.
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