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This study was concerned with research in the field of electronic advertising,
especially with the technological revolution that the field of media and
communication has known in our time, which was reflected in the advertising
field. We took the application of BaridiMob, which was recently launched by
the Algerian public institution Algeria Post, as a sample to design a promotional
electronic video for this application. The study relied on the art based method in
the first degree, then the descriptive method in the second degree.

This study reached that the design of flash or video electronic advertising , in
a contemporary way away from the classic traditional methods of designing
flashes, in addition to the creative touch and artistic outlook of the designer,
makes the electronic advertising flash more modern, distinctive and effective for
promotion.



