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Abstract:

This experiment aims to design fashion inspired by advertising, both traditional and
contemporary. The goal is to use advertising as a source of inspiration, believing that it can serve
as a starting point for creative designers. By incorporating advertising into fashion design, it is
possible to enhance the creative and innovative experience. This combination provides designers
with the opportunity to utilize modern concepts, rules, and foundations to add a unique and
innovative touch to their designs. Advertising can be explored as a new means of
communication, relying on unconventional and innovative approaches. Additionally, this study
explores the fusion of material heritage and fashion, aiming to enrich the synergy between
Algerian culture and fashion design. The interplay of ideas and reciprocal inspiration between
the two realms can yield fascinating results. By integrating advertising into fashion design, fresh
avenues for imaginative experimentation and innovation are unlocked. This approach has the
potential to facilitate improved communication between art and fashion, fostering the promotion

of culture, identity, and mutual influence.
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