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Summary

This study, entitled "Employing Artistic Paintings in Advertising
Spots," aims to demonstrate the impact of artistic paintings in
conveying the message of advertising spots. The study takes the
Coca-Cola advertisement as its model. To answer the research
questions, the descriptive and analytical method was employed.
The study concluded with several key findings, including:

- Artistic paintings can reflect a particular vision or express a
specific concept in an innovative artistic manner, which reinforces
the presence of the brand in the audience's mind.

- By relying on the collective consciousness, advertisers have
leveraged the fame of artistic works to promote their products.

**Keywords**: employment, television, artistic painting,
advertisement, publicity.
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