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Summary :

This study was concerned with researching the impact of television
advertising by studying the importance of the dramatic method of persuading
recipients, especially with the increasing competition between different satellite
TVs and the huge amount of advertising flashes shown (There are many ways
and methods that mix the mental side and the emotional side in an attempt to
attract the largest possible number of recipients and persuade them, relying on
the descriptive analytical method.

We chose two advertising flashes that were shown on TV, so we
analyzed them based on the observation. The first is a star slide titled "Zidane',
and the second is a Mercedes Baines 'S Class" Luxurious, relying on Roland

Bart's approach to psychological analysis, and after the technical cutting process
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and the division of flashes into a set of fixed shots, the flashes were analyzed by
adopting the designation and inclusion to discover the signs of publicity <And
through the importance of the drama and its role in influencing the behavior of the
recipient, the flow of information and its position in television advertisements, we
concluded that the diversity of methods of drama used by television advertising in
local and foreign channels (Between mental and emotional methods and their

importance in the field of advertising and promotion of various commodities .
Keywords:

— TV advertising, flash, artistic styles, drama, dramatic style, persuasion,

influence.
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