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Abstract

The study addresses the topic of "The Use of Swiss Graphic Design
Technique in the Design of an Advertising Booklet: Techno Stationery as
a model”. The study aims to explore how to use Swiss graphic design
technique in designing a proposed Advertising Booklet for the company’s
fine (plastic) arts supplies. This was through an integrated focus on the
aesthetic, artistic, and functional dimensions of the technique in the design.

To achieve this objective, the study relied on the practice-based
methodology, and the descriptive-analytical approach through the use of
Roland Barthes’ semiological approach for analyzing advertising imagery,
and the SWOT method to analyze a selection of design models that adopted
the Swiss graphic design technique (International Typographic Style). This
analytical process enabled the extraction of a set of characteristics and
principles that have been practically employed in the accomplishment of
the study project consisting in the design of an Advertising Booklet for
Fine Arts Supplies for Techno Stationery company.

The study concluded that Swiss graphic design technique represents
an effective design framework that can be adopted in designing advertising
booklets, by integrating its aesthetic, technical, and functional dimensions.
The design completed within the study project has demonstrated, according
to our point of view, that this technique contributes to achieving high visual
clarity, organized simplicity and communicative efficiency, which ensures
the efficient delivery of the advertising message and enhances the brand’s
presence among the target audience. Accordingly, the results of the study
confirm that Swiss graphic design constitutes an integrated design
approach or style that combines visual appeal, technical accuracy, and
functional clarity in the context of advertising graphic design.

Keywords
Technique, Swiss graphic design, printed advertising, Advertising Booklet.
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