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Summary

This study aimed to design visual identity guidelines for
BLINKED Film Production Company, which specializes in short
educational films, by defining the brand direction in order to
establish clear and specific guidelines for the use of the
company's visual identity elements. In this context, the problem
can be defined as the possibility of designing a graphic charter
for BLINKED Film Production Company, specializing in short
educational films, starting from the brand direction.

In our study, we relied on the descriptive—analytical method to
analyze the artistic model of the study as a comparable example,
represented by a visual identity guideline of a film production
company. We also used the applied method, through which we
devised a specific graphic charter for BLINKED based on the
theoretical knowledge addressed.

We used observation and the electronic questionnaire as tools,
and we relied on purposive probability sampling in selecting our
comparable example and simple random sampling to determine

the brand name.



Through this study, the methodological stages of designing a
visual identity guide will be applied with precision, demonstrating
the uniqueness of specialized film production companies.

The study identified all the elements that should be included in
a graphic charter for a profit—driven company specializing in the

production of short educational films.

Keywords:

Graphic charter, visual identity, film production company, short
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