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Summary:

This research aims to investigate and analyze the extent to which advertising influences the
support and development of cultural activities, focusing on the case study of the Tebessa Film
Days. The study begins with a primary question that seeks to understand how advertising
contributes to the promotion and development of these activities. To answer this question, sub-
questions are posed that address the mechanisms by which advertising contributes to the
development of cultural activities and the identification of the most effective advertising
methods for promoting them. Furthermore, the study examines the extent to which awareness-
raising advertising influences audience attraction to these events. This is achieved by analyzing
the theoretical framework of advertising and cultural activities, examining visual identity as an
advertising tool, and conducting a field analysis of the Tebessa Film Days. The study seeks to
provide in-depth insights into the role of advertising in the success and development of the
cultural sector.

Results:

-The pivotal role of advertising in the development of cultural activities has been confirmed, as it
plays a pivotal role in developing cultural activities by raising awareness, attracting the target
audience, and enhancing their participation. * Identifying the mechanisms by which advertising
contributes to the development of cultural activities, such as increasing awareness by informing
the public of the activity's existence, objectives, and dates.

-Identifying effective advertising methods for promoting cultural activities, including relying on
an attractive visual identity, such as a logo and posters that reflect the nature of the activity.
-Demonstrating the impact of awareness-raising and educational advertising on cultural
activities, which plays a significant role in attracting audiences, especially when highlighting
Cognitive, social, or recreational benefits.

Keywords: Advertising, cultural activities, visual identity. Cinematic days, Tebessa
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