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Abstract:

This is the revised English translation of your full text, including the keywords: This thesis aims
to examine the impact of digital marketing on enhancing customer experience and strengthening
their loyalty to the brand, through an analysis of a commercial by Apple titled Privacy on iPhone
| Tracked (2025). The theoretical framework of the thesis explores the key concepts related to
digital marketing, customer experience, and brand loyalty, with a focus on the interactive
relationships among these elements within the contemporary digital context.

In the practical section, a detailed analysis of the commercial was conducted, considering it a
practical model of an effective marketing strategy that emphasizes the importance of user

privacy protection as an attractive factor that fosters trust and loyalty.

The study concluded that adopting digital marketing strategies based on human values—such as
data and privacy protection—contributes effectively to reinforcing customer trust and deepening

their emotional connection with the brand.

Ultimately, this leads to increased loyalty and the sustainability of the relationship between the

company and its customers.

Keywords: marketing, digital, loyalty, brand, iPhone.
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