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Study summary:

Publicity represents a link between the producer and the consumer and
between the seller and the buyer, so it is considered one of the most important
media in the current era, and is considered one of the modern topics that deal
with commercial and economic issues, and due to the large size of competition
and the different methods used by companies and institutions competing with
each other in order to reach the target audience The Algerian legislator worked
and the Algerian law tightened its provisions in order to protect the consumer,
who may fall victim to public falsehood and misinformation. As for the
publicity message, it must meet the necessary conditions for its validity in order
to fully fulfill its role, and just as the publicity image has a major role in the
communication process. Influencing the recipient and pushing him to purchase.
The designer of the advertising image should take into account the technical
and scientific principles in his design, and benefit from the great extent of the
image's eloquence and thus the necessary effect and achieve the advertising
goals.

Through my study of the subject of commercial advertising in Algeria, | have
tried to capture all its theoreticall, technical and semiological aspects, and
based on that and from an analysis of a sample of Algerian commercial
advertising posters, | reached a set of results that are summarized as follows:

Advertising is generally a paid method and is of a commercial nature.

Advertising seeks to reach the consumer in several ways in order to provide for
his needs and to achieve the interests of the advertiser.

The great competition in the commercial market may create an undesirable
kind of advertisement prohibited by Algerian law, represented in false and
misleading commercial advertising.

- The promotional message, in order to be effective in its role, must fulfill the
necessary conditions for its validity.

Commercial advertising works to develop the standard of living of the
individual and society.

Agency, administration and advertisers are considered integral parties for
advertising.




- The publicity image is the nature in which the publicity of posters appears.

The advertising image has a strong influence on the degree of control over our
decisions due to the artistic and aesthetic techniques it contains.

- Advertising posters represents a semantic structure through a set of artistic
and aesthetic elements and persuasive methods to attract the audience.

The advertising image has outward and hidden meanings, connotations and
symbols, and this is what we extracted from our semiological study of a sample
of commercial advertising posters.
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