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Study Abstract:

The study aimed at knowing the role of Facebook in improving the mental image of the
service institutes of “Algeria post', a descriptive analytical study, by revealing most
practiced e— marketing stratiges used in promoting its service, we collected data from the
page than we analyzed it using the tool analysis of e—content .The stuy concluded with
several results including :

The institution has been interested in improving its image from three levels: primarily it
focuses on the definitional goal of cognitive upgrade of audience; secondly, it focuses on
audience's attitudes through consciousness raising and providing service that may help to
facilitate dealing with the institution during quarantine period. At last, it strives to influence
audience's behaviors and make them react posivitely.

The institution is interested in publishing different topics in different fields on Facebook

page. These topics varied between advertisements, the institution's activities, and

information about services. That content helps in attracting new audience and

strengthening the relationship between them.and it helps to achieve its goals.

The interaction rate on the institution’s Facebook page has a principle of interactive
communication with its external audience; it appears through the interaction with the
audience, which takes several forms depending on the publications and its presentations. It
may be by liking only, commenting, or sharing, especially on topics that offering its

services.

Key word:

Facebook site — corporate image — Algerian service organization — Algeria Post — social

networking sites — e—marketing.
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