
Abstract : 

Through our study on the impact of employing women in television 

advertising on the receivision audience ، we touched on the Importance of 

the later as an audio visual broadcasting medium ، highlighting its 

importance characteristics and types ، with mentioning its objectives and 

functions ، especially in the promotion process and urging the public to 

acquire and consume the commodity by employing technical bases for the 

advertising image commensurate with consumer appeals. advertising 

designers resorted to employing women to attract and influence the 

public's attention ، because women have a persuasive style that is 

different from men ، because they use factors that attract viewers ، such 

as movement ، body ، and color that work on unconscious control 
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