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Abstract:

This study object is to research and investigate the impact of public
awareness campaigns for the vaccination against COVID-19 on TV1(Algerian
TV channel) has upon the University of Constantine 3 professors and their
response to them. In addition to that we aim to highlight the effectiveness of
these campaigns on the cognitive and behavioral responses of the sample we
worked with.

In this study we relied on the analytical descriptive approach by distributing
a questionnaire to 95 random sample of professors at University of Constantine
3. The study findings are the following:

The study participants are rarely following up with the news concerning the
public awareness campaigns for the vaccination against COVID-19 on
TV1(Algerian TV channel) which may minimize the effectiveness of these
campaigns.

The study participants are more concerned about collecting specific
information about the vaccination process more than taking part in the process
of spreading public awareness.

The vaccination campaigns against COVID-19 on TVI1(Algerian TV
channel) met only the knowledge needs of the participants.

According to the findings the public awareness campaigns for the
vaccination against COVID-19 on TVI(Algerian TV channel) contributed to
push the participants to get the vaccine.

Keywords: impact ,public awareness campaigns, vaccination COVID-19.
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