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English study summary

Our study focused on the topic of graphic design of electronic advertising
in Algerian economic institutions. It is part of the studies of semiological
analysis. We selected Ramy Milk Foundation and through its Instagram
page. We tried to analyze a variety of advertisements by trying to find out
the most important graphic elements adopted therein and how they
achieved the principles of graphic design and all the methods and
techniques that focused on it. We have relied on the Semiological
Analysis Methodology and the Semiological Analysis and Observation
Tool to achieve this, and our sample included advertisements published
between 2020 and 2022 after we took announcements in a deliberate
manner. We have reached the following set of findings: Economic
Foundation Rami Milk attaches great importance to graphic design so
that it relies heavily on it to design its electronic advertising posted on its
Instagram page so that it employs all elements of graphic design from a
point, line balance, images, color, space, unit, size, mass, texture in all
its designs in addition to employing different graphic design principles
that are important from graphic design elements, Rami Milk Foundation
has accredited its electronic advertisements especially the value of
pleasure, quality and excellence.. Keywords: Advertising, Electronic
Advertising, Graphic Design.
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