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This study, which adopted a professional practice approach, aimed to answer its questions

and to identify the extent to which Radio Mila regional journalists use Facebook as sources
of news, gratifications and motives achieved from it on the one hand, and the extent to
which this site contributes to building the radio media content of radio journalists on the
other hand

The questions of this study were as follows:

What are the habits and patterns of Radio Mila journalists' use of Facebook as a source of
news?

What are the motives for Radio Mila journalists to adopt Facebook as a source of news?]|

What are the gratifications achieved from Radio Mila journalists' use of Facebook as a
source of news?]

How did Facebook contribute to building the radio media content for the journalists of Mila
Regional Radio?

Since this study aims to describe and analyze aspects of radio journalists' adoption as a
source of news, it inevitably belongs to descriptive studies. We used the comprehensive
survey method, where a questionnaire was distributed to the journalists of Mila Regional
Radio, and we distributed the questionnaire to all 20 journalists working in the radio station,
and we distributed them according to age, educational level, occupation and seniority,
during the current university season. 2021/2022 The most important results were as follows

* The majority of radio journalists prefer to rely on traditional sources to edit their news.

e The majority of journalists do not trust to some extent the news published on Facebook
sites.

* The majority of journalists derive the credibility of the news published on Facebook
through the pages of news agencies.

* The majority of radio journalists prefer to go to the field in order to get closer to the
credibility of the news.

* The study showed that radio journalists benefit from the feature of knowing the audience's
orientation on Facebook.

¢ Radio journalists are sometimes satisfied with Facebook in terms of the published news.

* Most journalists do not rely on Facebook to edit their news
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