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Study Summary :

The role of publicity mail in influencing the Algerian consumer of the preparation of
the student Benotmane Houssam Eddine under the supervision of Professor Joudi
cherifa, the objective of this study to the definition of the role played by publicity-
mail in influencing the Algerian consumer, where the search in a previous reviewer
about the reality of publicity mail, which was a starting point for the study of
scientific researcher and applied, as well, the researcher to study both electronic and
consumer publicity and how best to encourage them to do already purchasing
behavior.

The study was applied on a random sample by distributing electronic forms to the
students of Media and Communication and Audiovisual University of Constantine 3
saleh boubnider, as much as the sample 99 individuals respondents, as for the
approach used in this study has been used screening method, which is considered the
most appropriate for this study .

At the end of the study was able researcher access to the results is that Inscription
electronic affects Algerian consumers, and in particular publicity mail through social
networking sites, which is the most influential, while opinion leaders play a role
relatively to influence the process of consumers, while there are other catalysts have a
significant role stimulate assailed for electronic publicity to do already as the price,
brand, and the need for the product.
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